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 c
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f f
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 d
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 d
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/ d
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 c
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r l
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t b
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 c
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f p
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 c
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re
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f p
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r o
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ra
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 c
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.
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 c
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 b
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at
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f m
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 re
la

tio
n 

to
 d
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 d
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 m

ea
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f s
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si
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Aw
ar
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m
ar
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fo

r e
xp

la
in

in
g 

th
at

 it
 s
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w

s 
ho

w
 v

ar
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sc

or
es

 a
re
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ro

un
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th
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m
ea

n.

Ex
am

pl
e:

Th
e 

sp
re

ad
 o

f t
he

 s
co

re
s 

(1
); 

ar
ou

nd
 th

e 
m

ea
n.

 (1
) =

 2
 m

ar
ks

2
W

ay
 to

 fi
nd

 d
ev

ia
tio

n 
of

 s
co

re
s.

 =
 0

 (r
ep

et
iti

on
)

Q
ue

st
io

n
A

ns
w

er
M

ar
ks

G
ui

da
nc

e
5

In
 th

e 
st

ud
y 

by
 P

oz
zu

lo
 e

t a
l. 

(li
ne

-u
ps

), 
th

e 
ex

pe
rim

en
te

rs
 w

or
e 

‘p
ro

fe
ss

io
na

l-c
as

ua
l c

lo
th

in
g’

.
5(

a)
N

am
e 

on
e 

ex
am

pl
e 

of
 ‘p

ro
fe

ss
io

na
l-c

as
ua

l c
lo

th
in

g’
 w

or
n 

by
 

ex
pe

rim
en

te
rs

 in
 th

is
 s

tu
dy

.

An
y 

on
e 

of
:

	•
ne

at
 c

lo
th

es
 (1

)
	•

bl
ou

se
/s

hi
rt 

(1
)

	•
sw

ea
te

r/p
ul

lo
ve

r/j
um

pe
r (

1)
	•

dr
es

s-
pa

nt
s/

tro
us

er
s 

(1
)

1
Sm

ar
t d

re
ss

 / 
un

ifo
rm

s 
/ l

ab
 c

oa
ts

 a
re

 a
ll 

in
co

rre
ct

.

5(
b)

Ex
pl

ai
n 

w
hy

 w
ea

rin
g 

‘p
ro

fe
ss

io
na

l-c
as

ua
l c

lo
th

in
g’

 w
as

 n
ec

es
sa

ry
.

Aw
ar

d 
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m
ar

k 
fo

r b
as
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xp
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na
tio

n.
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d 
2n

d 
m

ar
k 
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r d

et
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l.
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‘D
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ss
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an
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 c
hi
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ou
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Sm
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t d
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un
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/ l
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 c
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 m
ig
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 m
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e 
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e 

ch
ild
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n 

m
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e 
lik
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m
ak

e 
m

is
ta

ke
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nd

 m
ar

k)
 (d

et
ai

l)
‘D

re
ss

’ a
ffe

ct
s 

ch
ild

re
n’

s 
ch

oi
ce

s 
in

 li
ne

-u
p 

ta
sk

s;
 (1

) 
Th

is
 p
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si

bl
y 

ha
pp

en
s 

th
ro

ug
h 

so
ci

al
 p
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ss

ur
e;

 (2
nd

 m
ar

k)
 (d

et
ai

l)

2
Th

e 
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pl
an
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n 
do

es
 n

ot
 h
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e 

to
 c

om
e 

fro
m

 th
e 

st
ud
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 m
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l. 

tim
in

g 
la

te
nc

y 
to

 h
el

p 
(b

y 
Sa

m
ar

ita
ns

).

M
ea

su
re

d 
us

in
g 

a 
qu

es
tio

nn
ai

re
;

e.
g.

 a
ns

w
er

s 
fro

m
 (c

lo
se

d)
 q

ue
st

io
ns

;
as

 in
 A

nd
ra

de
 li

st
in

g 
na

m
es

 o
f p

eo
pl

e 
/ p
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 c
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e.

g.
 a

sk
in

g 
qu

es
tio

ns
 fa

ce
-

to
-fa

ce
 (e

xa
m

pl
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 s
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 b
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 p
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at
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at
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 m
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l d
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r b
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